Jim Signoréli

CEO/Chairman at ESW Partners/StoryL ab
Chicago, IL, US

Understanding how stories work can help marketers, advertisers and sales people become powerfully persuasive.

Biography

Jim Signorelli is amarketing thought leader and speaker who has been accJim Signorelli is CEO of ESW
Partners, an Inc. 5000 advertising agency based in Chicago. Jim is aso the author of the best-selling, award-
winning book, StoryBranding: Creating Standout Brands Through The Power of Story (published Jan 2012 by
Greenleaf Books). StoryBranding 2.0 was release in February. His 30-year career has been spent

Before Jim switched to client management, he had won a number of awards as an advertising copywriter.
Eventually, he found strategic planning to be more fun instead of being chained to a keyboard. So he bought a
suit and began a career that led him from Chicago, to New Y ork, to Los Angeles, Baltimore and then back to
Chicago where he founded ESW Partners.

He has worked with major national brands such as Citibank, General Electric, Toshiba, Burger King , Arby's,
KFC, International Harvester, Blue Cross/Blue Shield and others. And he has worked at major advertising
agenciesincluding, N.W.Ayer, W.B.Doner, Marsteller , Lois USA and Frankel & Co. He started what became
ESW Partnersin 1999 with two other people. Today, ESW Partners is made up of 45 employees and has been
cited by Crain's Chicago as one of Chicago's fastest growing agencies. ESW has also been named to the INC.
500 list of fastest growing independent companiesin the U.S. for the last three consecutive years
StoryBranding is an approach to branding that is rooted in the power and principles of stories. Jim devel oped
this approach after extensively researching story structure and its application to branding and advertising. "A
lot of advertising getsin its own way," say Jim.

StoryBranding helps brands achieve more authentic brand identities that resonate with prospects. For more
information on ESW and StoryBranding, visit www.jimsignorelli.com

Thisisarecent review of Jim as a speaker:
“The Northwest 2014 Communicators conference was a huge critical success and a sell-out. This success was
based upon getting world-class keynote speakers like Jim Signorelli.

Jim presented material from his book " StoryBranding."
Based on survey of attendees, Jim scored the highest score for all presenters in "meeting the audience needs’ -
and hisideas were considered the "most valuable" of all presenters. The other speakers were Peter Shankman

and Chris Brogan.

See complete evaluation at Jim's LInkedin site (recommendations)
http://jimsignorelli.brandyourself.com/

Availability
Keynote, Moderator, Panelist, Workshop, Author Appearance, Corporate Training


http://www.expertfile.com/speakers/jim.signorelli

Industry Expertise

Advertising/Marketing, Public Relations and Communications, Gambling and Casinos, Financial Services,
Consumer Services, Banking, Business Services, Hospitality, Consumer Goods, Restaurant/Food Service

Areas of Expertise

Persuasion, Marketing, Advertising, Entertaining, Story, Branding, Brand Identity, Positioning, Marketing
Strategy, Communications Strategy

Affiliations

Quantum Leap, American Marketing Assocition, National Speakers Assoication, International Assoication of
Business Communicators (IABC), Marketing Executives Networking Group (MENG)

Sample Talks

Context isthe other king

Is content really king? Through video examples, | show that content doesn't have exclusive rights to the throne.
Too often we try to persuade and influence audiences with facts and opinions. Understanding how stories are
structured and why they can be so powerful helps us see just how important the role of context is. Entertaining
examples, lively presentation.

Behind Every Great Brand isa Good Story.

| discuss the key ingredients that distinguish great brands from all the rest. The key among them isthat great
brands have become storied. How did they do that? | help the audience answer that question while seeing how
they can do the same for their brand. The talk is highly instructive and includes a number of *how-to' tips that
respondents put to use right away.

Event Appearances

StoryBranding: Creating Standout Brands Through The Power of Story
PRSA summit

StoryBranding - a new way to approach marketing and advertising
American Marketing Assoication Webinar

What'syour story?
Vistage seminars

StoryBranding: a whole new approach to advertising and marketing
American Marketing Assoication sponsored webinar



Beyond Storytelling
PRSA/IABC Communicators Conference

Education

Michigan State University
B.A. and M.A Advertising

Michigan State University
B.A and M.A. Advertising

Accomplishments

Smart Leader's Award
U.S. Bank's Smart Leader Award, awarded to mein 2013

Testimonials

KJ McAllister,

The Northwest 2010 Communicators conference was a huge critical success and a sell-out. This success was
based upon getting world-class keynote speakers like Jim Signorelli.

Jim presented material from his book " StoryBranding.

Based on survey of attendees, Jim scored the highest score for all presentersin "meeting the audience needs’ -
and hisideas were considered the "most valuable" of all presenters.

Here are afew quotes that give aflavor of his session:

"A very fun presentation gets you thinking"

"Excellent session. Thiswas useful honest info. Immediately actionable.”

"Fantastic"

"Great engaging presentation. | learned something. | was entertained, can't wait for the book."

"Great examples. Funny and engaging presenter.”

THANK-Y OU!

Bob Regnearus

It was a pleasure and honor to give the stage to Jim Signorelli for our opening keynote presentation at our
Media Masters Event. Jim quickly captured the audience's attention and held it solid for the entire 45 minutes.
Like you'd expect the inventor of StoryBranding to do, Jim was able to make his entire presentation a story,
which captivated everyone - and it was the most clever way | could imagine to present his StoryBranding
material. Jim mixed emotion and humor which endeared himself to the audience, and challenged the attendees
to look at their marketing and their business with new eyes with powerful visuals and solid content. Jim had
people lining up after his speech to get his book and learn more. clearly he struck a nerve with the



Mark Imperial

StoryBranding was the runaway hit of the Media Masters Bootcamp.
Jim Signorelli delivers his presentation with passion,

and as we predicted, he ignited the imaginations

of our attendees. Histalk was so impactful, his message was heard
in hallway conversations throughout the entire day.

If you want to grab your audience's attention, you need

adynamic speaker to inspire them to action --

Jim Signorelli will give them fun, thought-provoking,

and transformational action items -- put him on the top of your list!

John Verre

As a Program Committee volunteer with the Milwaukee Chapter of the American Marketing Association | was
assigned point person on a quarterly membership event held in late June . Having read Jim Signorelli's
StoryBranding book it inspired me to actually develop and organize a membership meeting driven the concept
story telling. We were lucky enough to be able to book Jim as our keynote speaker for the event and was able to
promote it through the business press here in Milwaukee. The attendance was great with over 100 members
attending an after work venue. Jim's keynote address was fantastic and set the stage for the six other
entrepreneurs to present their companies and products. The AMA of Milwaukee was very happy with the event
and wou
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