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Lindsay Larson is an expert in consumer judgment and decisionmaking.

Biography
Lindsay Larson, Ph.D., associate professor of marketing, was born and raised in New York State. She studied
learning and behavioral psychology as an undergraduate at Vassar College, where she worked on conditioning
studies and animal behavior with birds and small mammals. As a graduate student in psychology at Yale
University, she spent her first year working with Dr. Allan Wagner (Rescorla-Wagner Theory) on configural
and elemental models in contingency learning. The remainder of her studies were completed with John A.
Bargh, Ph.D., and Ezequiel Morsella, Ph.D., as a member of the (then) newly founded Automaticity in
Cognition Motivation and Evaluation Laboratory. After completion of the doctorate, Larson held several
faculty positions within Psychology Departments in New York, Vermont and Florida, teaching topics in
cognitive psychology, social psychology, human development, and organizational psychology. While living in
Florida, she began work on a post-doctoral bridge into the field of marketing at the University of Florida’s
Warrington College of Business Administration, which was completed in 2011. As a social psychologist,
Larson’s research interests are focused on the nonconscious, automatic processes that act upon consumer
emotion, judgment and decision-making. This interest has led to research projects on expertise and
automaticity, pre-consumption mood states, design fluency, aesthetics, and the influence of activated mindsets.
Her work has been published in several academic journals, book chapters, a chapter in the book “Expressing
Oneself / Expressing One’s Self; Communication, Cognition, Language and Identity,” and has been presented
at a variety of psychology and marketing conferences. Along with her co-authors, her work has been featured in
publications such as the Wall Street Journal and HR Magazine. recently received the Thomas Ponzurick best
paper in conference award from the Association of Marketing Theory and Practice. Larson currently teaches in
the areas of marketing, consumer behavior and professional sales, and she received the Dean’s Citation for
Excellence in Teaching in 2012. She serves as co-director of the Center for Sales Excellence for the Parker
College of Business.

Areas of Expertise
Social Cognition, Marketing and Sales, Consumer Behavior

Education
Yale University
Ph.D. Social Psychology
Vassar College
B.A. Psychology

Accomplishments

Best Paper of the Year
Journal of Marketing Theory & Practice. Awarded, 2017 (Larson, Eastman & Bock, 2016)
Jane White Marketing Scholar Award
Georgia Southern University, College of Business. Awarded, 2016
Best Paper in Track: Services Marketing
Seeking complex health services in the age of self-referral (Larson & Bock) Association of Marketing Theory
and Practice Conference. Awarded, 2016
Best Paper in Track: Marketing Education
The impact of shadowing within a University Sales Program (Mullen & Larson) Association of Marketing
Theory and Practice Conference. Awarded, 2016
Competitive Research Grant Recipient
The effect of religious signaling on consumer perceptions of sales representatives Georgia Southern University,
College of Business. Awarded, 2016
Thomas Ponzurik Best Paper in Conference Award
Association of Marketing Theory & Practice. Awarded, 2016
Competitive Research Grant Recipient
The consumer search for mental health professionals Georgia Southern University, College of Business.
Awarded, 2015
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